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1.0 INTRODUCTION (headlines: TNR, Bold, 11pt)
[bookmark: _heading=h.pkwqa1]The introduction should provide a background to the study, outlining the research problem, objectives, and significance. It should introduce key concepts and context, highlight the gap in the existing literature that the study aims to fill, and briefly state the research questions or hypotheses. (TNR, 11pt, justify)
2.0 LITERATURE REVIEW (headlines: TNR, Bold, 11pt)
The literature review provides an overview of existing research related to the study's topic, introducing key concepts, theories, and models while synthesizing major findings from previous studies to highlight significant trends and gaps. The review also presents the theoretical framework guiding the study (TNR, 11pt, justify)
3.0 RESEARCH METHODOLOGY (headlines: TNR, Bold, 11pt)
The methodology must be clearly stated and described in sufficient detail or with sufficient references. This should include research design (qualitative or quantitative), data collection method (population and sample, data collection instruments, data collection procedures, data collection sites etc.) and data analysis techniques. (TNR, 11pt, justify)
4.0 RESULTS AND DISCUSSION (headlines: TNR, Bold, 11pt)
The findings and arguments of the work should be explicitly described and illustrated. Supporting figures, tables and images of the 
All the tables, images and figures should be centered. Figures and images should be numbered  and figure headers should be placed under the figure or image; as for the tables, they should also be numbered and the table header should be placed at the top. References (if any) of the tables, figures and images should be presented right under the tables, figures and images in the form of author surname and publication date. (TNR, 11pt, justify)
4.1 USING THE TEMPLATE FOR SEVERAL COMPONENTS (headlines: TNR, Bold, 11pt)
a. Equations








Equations should be centered and numbered consecutively, as in Eq. [1]. An alternative method is given in Eq. [2] for long sets of equations where only one referencing equation number is wanted.
(1 line spacing here)
	
	
	[1]


	
 where,

	(1 line spacing here)

	

	
	
	[2]


     
b. List
Lists can be provided using either numbers or bullets:
i. List item 1 like this;
ii. List item 2 is an example of a longer list item that wraps to a second line, where the second line is indented.
The example for bulleted items like this:
· List item 1;
· List item 2.

c. Tables and figures
Tables and figures should appear in one column of a page and be numbered consecutively.  Figures and texts may appear on the same page, and a centered caption should appear directly beneath the figure.  It is preferable that figures be mounted in portrait style and figure captions are no longer than two lines.  On figures showing graphs, both axes must be clearly labeled (including units if applicable). 
Tables should be designed to have a uniform style throughout the paper, following the style shown in Table 1. Table captions should be in 10pt “Time News Roman” bold, centered, and the texts in Table should be set in 9pt “Time News Roman” font. 

Table 1. Caption heading for a table should be placed at the top of the table and within table width.
(Use “time news roman” font, size 10pt, No spacing after table title)
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Authors are advised to prepare their figures in either black and white or color. Please prepare the figures in high resolution (300 dpi) for half-tone illustrations or images. Pictures must be sharp enough otherwise they will be rejected. Figures must be originals, computer-generated or drafted, and placed within the text area where they are discussed. Figure 1 shows one example. Figure captions should be in 10pt “Time News Roman” font, bold, centered. When applicable, the texts in graphs, illustrations or images should be set in 8pt “Time News Roman” font.

[image: pressure]
Figure 1. The caption heading for a figure should be placed below the figure and within figure/illustration width. (Use “Time News Roman” font, size 10pt, no spacing between title and figure)

d. Units
Use either SI (MKS) as primary units. English or CGS units may be used as secondary units (in parentheses). Avoid combining SI and CGS units. This often leads to confusion because equations do not balance dimensionally. If you must use mixed units, clearly state the units for each quantity that you use in an equation. Do not mix complete spellings and abbreviations of units. Spell out units when they appear in text.

5.0 CONCLUSION (headlines: TNR, Bold, 11pt)

Conclusions should include (1) the principles and generalisations inferred from the results, (2) any exceptions to, or problems with these principles and generalisations, (3) theoretical and/or practical implications of the work, and (5) conclusions drawn and recommendations.
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